
PETCORE COMMUNICATIONS CAMPAIGN



Starting Point 

Observation of Market 
• Misunderstanding or absence of knowledge of the merits of PET
• Increasing negative pressure from the European Parliament on 

PET
• Distorted negative perception of PET through popular shows 

(BBC Attenborough, …)



Campaign 

• Set up a communications campaign with PET industry
• Mission: 

To achieve holistic recognition of the performance of PET to be a material of choice for packaging and 
other end-uses, meeting environmental, sustainability and performance criteria expectations of the 

consumer and other stakeholders.
• 17 paying Petcore Europe member companies

• budget 480 000 Euros with 45 000 Euros where we are still looking for support (possibly 
yours) .

• Core Group/Steering Group
• Participation/consultation of other industry stakeholders (UNESDA, PRE, EFBW, … )



Overview of Fehr Advice and Fleishman 
Hillard Reports (December 2020)



Fehr Advice

• Fehr Advice
• Swiss behavioral economics agency specialized in psychological

understanding of consumers’ behavior
• Interview of 15 industry stakeholders 
• Online survey in IT, GER and FR to gauge people’s drivers 

towards PET 
• Online experiment will be used on website and possibly for 

policymakers
• Establishing a hypothesis used by Fleishman Hillard



Fehr Advice



Fehr Advice



Fleishman Hillard 



Fleishman Hillard



Fleishman Hillard



Fleishman Hillard



Work and Deliverables 

• Infographic
https://www.petcore-europe.org/images/2021/petcore_infographic_v3_final_21122020-n.pdf

• Twitter and LinkedIn campaign to Brussels 
stakeholders

https://www.petcore-europe.org/images/2021/petcore_infographic_v3_final_21122020-n.pdf
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OVERALL TWITTER RESULTS

887,816 10,658 116,390

Overall impressions (number 
of times total number of tweets 

has been seen)

Engagements
(likes, comments, retweets, 
clicks on the post or social 

profile)

Website clicks
(click-through to manifesto 

and infographic on website)

Video views
(the number of times 

the animation has been 
viewed)

These figures include both paid campaigns and organic post results. 

January 8 – May 28

Spend: €1,110

Animation view rate 
58.43%

• On Twitter, we have been running a paid campaign with ‘dark posts’ optimized to 
reach key Brussels stakeholders. 

• To reach the general public, all paid media content has also been posted 
organically with a consumer focus.

3,548
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OVERALL LINKEDIN RESULTS

6,507 380 15,171 202

Overall impressions (number 
of times total number of 
tweets has been seen)

Engagements
(reactions/likes, comments 

and shares)

Website clicks
(click-through 

to manifesto and infographi
c on website)

Video views
(the number of times the 

animation has been 
viewed)

March 26– May 28

Spend: €0
• On LinkedIn, we have thus far opted to post organically. The intention is to reach 

prominent industry leaders and other policy influencers. 

• We have been less active on LinkedIn in the campaign so far, but given the positive 
results, we will be increasing use on this platform going forward.



Work and Deliverables 

• Animation
(https://www.linkedin.com/feed/update/urn:li:activity:676736789
6185352193)

• Research reports from both agencies

• Political manifesto (https://www.petcore-
europe.org/images/2021/petcore-manifesto-final-version.pdf) 

https://www.linkedin.com/feed/update/urn:li:activity:6767367896185352193
https://www.petcore-europe.org/images/2021/petcore-manifesto-final-version.pdf


Work and Deliverables 

• Website (expected for May this year) 

• Webinar with MEP (end June)

• Test markets: France and Germany 

• Logo



Work and Deliverables

• Euractiv Article (https://www.euractiv.com/section/energy-environment/opinion/the-plastics-problem-theres-value-in-waste/) 

https://www.euractiv.com/section/energy-environment/opinion/the-plastics-problem-theres-value-in-waste/


Petcore Europe
The Nestwork
Avenue de Broqueville 12
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M.: +32 (0)486 118 555
Email: carl-eric.portaels@petcore-europe.org
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