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Fundamental objectives for the -
PET Industries: running several -
hares at once
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Indorama Ventures Overview

One of the world’s leading
PET producers & recyclers:

Presence in

35 countries
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PET bottles made employees
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2025 Global Commitment

Incorporate

>750 KTA

of post-consumer PET material
as feedstock into our rPET
production per year

Recycle

50 billion bottles per year

Invest

$1.5B

Leverage
30"' yrs of recycling experience
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Recycling Leadership

Vision

“To maintain PET as a trusted and safe material”

Global
commitment

202

In 2019, we made a global commitment to
the Ellen MacArthur Foundation.

Recycle

750,000 tons
of post-consumer PET bale input

Recycle
50 billion bottles per year

Invest

bg IVL continued to expand recycling footprint
R despite pandemic, adding 9 new assets
Wellman
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Mexico France
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Brazil

@ New assets 2019-2022

US$ 1.5 billion to build and expand recycling facilities
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Social, political and competitive pressures are driving sustainability

Consumers demanding

sustainable packaging

Consumers’ view
climate change as a
major threat.

62% of consumers agree
it is important to buy
products in
environmentally friendly
packaging

61% of consumers agree
it is important to buy
products in recyclable
packaging

Laws requiring recycled content,
better collection & less waste

Design requirements

Minimum recycled content,

attached caps, design for
recycling

Collection targets

' 90% PET bottles collection

Fiscal Measures

“Plastic Taxes”, levies and
changes

Source: Consumer Insight Report by Amcor (2020), Industry Data, Brand owner websites, Press searches, BCG consumer survey

Sustainability and recycled content

as a commercial advantage

Nestle

e
\ &

DANONe

Gty

@ PEPSICO

35% recycled content in
bottles by 2025

By 2025, 50% recycled
content in water and
beverage bottles; and 100%
for Evian bottles

At least 50% recycled material
in packaging by 2030.

25% recycled content in
plastics packaging by 2025
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PET’s carbon advantage is helping us
all reach our sustainabillity targets

Governmental net zero Corporate targets to carbon ...Due to the low carbon footprint
targets reduction of PET and rPET, nation states
- o P S and industry is turning to PET
: Argentina by 2050 over alternative materials
) 40% reduction .
@ Brazil 2060 PEPSICO by 2030 GHG Emissions (PET 0.5 L CSD = Indexed)?
(*) Canada by 2050 450
@ cChina by 2060 Lero net
@ EUby 2050 emissions by
. 2050

Japan by 2050

®. South Korea by 2050
A A . 30% reduction
7 UK by 2050 (4474
- Y C*% by 2030
£ US by 2050
PET Bottle Al Can Glass Bottle
and many others’ and many others
- J - J

Note: (1) More countries can be found at www.climatechangenews.com/2019/06/14/countries-net-zero-climate-goal/ (2) Based on collection rate: PET 53%,
Aluminum Can 63%, Glass 64% (Europe) - Source: Sidel



http://www.climatechangenews.com/2019/06/14/countries-net-zero-climate-goal/

PET is the most recycled plastic polymer used in packaging

DS S £ S S S L N 2

PET HDPE PVC LDPE EE PS
Beverage Rigid: Milk jugs Rigid: Blister Shrink Yogurt containers Foam
bottles Flexible: packs films Bottle caps containers
Common Food trays Grocery bags Flexible: Food Container Lids Cutlery
. films
single-use e _ |
applications fas e o ‘
& &= oreT o gl
Frequently
. (Rigid) . :
Recyclability’ 100% recyclable o Occasionally Occasionally Rarely Rarely
arely
(Flexible)
AeErElL ~55%> ~30%: <3% ~8% <2% ~1%
Rates?
Pllu:%;qpegti?c??gafgrlclﬁlxra?rcajt]cl?%iicuml,llcgbufcgfréEESUHBZIE?DQEC recycling rates except for LDPE for which the data is EU only; 3. PET bottles; 4. Rigid HDPE containers INDORAMA ,
Source: Industry Data, IVL Analysis vV ENT U R E S



Our 2030 vision is aligned with global sustainable trends

CIRCULAR
ECONOMY

GHG REDUCTION &
RENEWABLE ENERGY

COLLECTION

Note: *proposal

INDORAMA

750 kt of recycling

capacity through
M&A, organic
growth, and
partnerships

Partner with
organizations to
intensify

our contribution to

circular economy

30% reduction in
combined GHG
(Scope 1 & 2)

intensity

25% of energy
consumption is

renewable by 2030

Expand recycling
infrastructure to

give value to waste,

increasing
collection

Promote recycling
and collection

through information

and educational
campaigns

Source: IVL Sustainability Report 2019, Press searches

CIRCULAR

ECONOMY

NET ZERO CO2 & GHG

EMISSIONS

COLLECTION

National Plastic
Pacts:
reusable,
recyclable, or
compostable

EU, UK, US,
Canada
by 2050

Cross industry
support for EPR
programs

Legislation:
recycled content in
packaging

More and more
GHG targets

Bottled water
brands openly
backing deposit
return systems

INDORAMA



Investment in infrastructure drives the circular economy for PET

Create

Consume

Linear Economy e
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Global Recycling Education

/. BECOMEA —=2 % \

r WASTE
+ HERO®:

gl Renuce 1o zero [

Audience
[ )
ﬂg Schools

® Teachers & Students from
Kindergarten to College

®

;&{ Youtﬁctivists

®  Youth focused on and
Interested in Recycling

Iv Universities

®  Sustainability and Entrepreneurship
Centers at Universities

CONTENT

Level 1

(Pre- Kindergarten to
Grade 2)

Level 2
(Grades 3-5)

Level 3
(Grades 6-8)

Level 4
(Grades 9-10)

Level 5
(Grades 11-12)

Level 6: Workshop &
SDGs
(Universities & Youth
Clubs)

TOPIC

Beginner Lesson Intermediate Lesson Advance Lesson

Introduction to Recycling What can you recycle? Find it, Recycle it

Recyclable,
Non-Recyclable,
and Potential Recyclers

What Can You Make From

?
Where does the trash go* Recycling?

Waste Leakage in the

. A Waste Hero’s Story
Environment

My Waste Audit

Linear vs Circular Life
Cycle

Creating the Circular

Economy Circular Design Challenge

Circular Economy Model

Circular Case Study Canvas

Redesign for Circularity

*  Workshop 1: Problem Tree
*  Workshop 2: Mind Mapping
*  Workshop 3: Circular Business Model Canvas
« SDGs Workshop

INDORAMA |,



Example of Global Recycling Education Materials

Example of classroom activity

Can you find the PET plastic 5 Cutout each card Can It baréeycle? Iﬁg‘; g

bottles in this classroom? =
- "1\ 's‘"t F J:-b ﬁ/ ﬁ mmnmdhm How to get it ready to be recycled?

the five i 0 o ’ \of p - i Glassjar Plastic botte Cardboard box Soda can
&y g i at

Non-RecycIabIe Cut out each card
be recycled.” Ray washed the b

clean cardboard, nof SRS o /
Lesson Plan and Presentation Instruction ; e Lovel 1-2/(Fre Kirdergarton o Gradels) “
Rachel Rabbit Learns to Recyole 2 PET Plastic Bottle Classroom Challenge

Potentially Recyclabl: ut out each card I
otentially Recyclable ¢ C i WAS ?

When you are ready to present the lessons to your dass dlick on Slide Show on the top menu bar then
»
el e ’

Rachel Rabbit Learns to Recyole

e e e
o

[: ] or
the y Allow them to do their own research online ifthey need.

O i

o . Sy

L Dusiness case.
° rcdice the concapt o wate leskags 3nd ocean bound v, Ak UGkres e Rudes QU o e indicating the kinds of rculariy used in therbusiness case.

PomwerPoint e ncter.

Students wil recaie 3 handout to create thelr characor, then design thelr PSA poster and place the message around the
school.

“All we recycle needs to be cleaned and dried,” Ray said. “because if we do not, it cannot

o

il
ho:

== View.Inpresentervew, your notes 35 you present whie he ucience see oy

your siides.

‘The notes appear in a pane on the right. The text should
wrap automatically, and a vertical scroll bar appears if
necessary. You can also change the size of the text in the
Notes pane by using the two buttons at the lower left
‘corner of the Notes pane.

Dirty peanut Dirty water Greasy pizza
buter jar bottle box

W ret

with some iquid }

i i \0ose an aspect from the “wa Create a mind map to visualize potential
Linear Economy "Ml Circular Economy Life Cycle Mapping (1) oot St

; /h% ‘\Y e Solving ; ; :

@ venymerers S :
2.Production} 3.Distribution 4.Usage 5.Disposal 3 o SDGS

S e

== 2 ( 4
& | '
B = Refill Repair Compost
= Return Repurpose

Customer Segments

Customer Relationships

Value Proposition (VP)

Circular (VP) Channels

Resources.

Revenue

Test idea and gain

. | [pomatiomt
user feedback. ol | tocrertherr Rent clothes
tocust

& | vadobewth | tocustomers
S | unuseditems

Wears the H ‘Wants access

ltestfashion© totrendy.

trends. L clathes

Sellcheap

Circular Innovation End-of-Life
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INDORAMA

Sharpen ke

questions. ' or more ideas.

MATED 5 na®Tiw S aniT A 0 iddBo coracBbux danst i

Build representations.
ofon trendy dothes

ve): There s a low rate of recycling. Solution Statement [Postive): There i a high rate of recycling.

d¢b  ©Indorama Ventures PCL Our vision: To be a world-class chemical company making great products for society.



Introducing Deja as a sustainable PET brand

-

Consumer

Impact
I N D @RAMA mpAaC Increases recycling
vV E N T U R E S

Influenced by knowledge and arrests
_ positive stories leakage
Experiences a about recycling &
100% recyclable packaging
package, build
trust

Consumer,
journey

ceja

Sustainable for Life NEwW
REIMAGINING EDUCATION
P g oD UtC -tr S Promote the benefits Differentiate packaging
emc_)tns rat? of recycling & as recyclable and
\ commitment to packaging circular
circularity

_/
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Thank you &
stay safe




Disclaimer

This presentation contains “forward-looking statements” of Indorama Ventures Public Company Limited (the “Company”) that relate to
future events, which are, by their nature, subject to significant risks and uncertainties. All statements, other than statements of historical
fact contained herein, including, without limitation, those regarding the future financial position and results of operations, strategy, plans,
objectives, goals and targets, future developments in the markets where the Company participates or is seeking to participate and any
statements preceded by, followed by or that include the words “target”, “believe”, “expect”, “aim”, “intend”, “will”, “may”, “anticipate”,
“‘would”, “plan”, “could”, “should, “predict”, “project”, “estimate”, “foresee

“forward-looking statements”.

” (13 ” 13

, ‘forecast”, “seek” or similar words or expressions are

Such forward-looking statements involve known and unknown risks, uncertainties and other important factors beyond the Company’s control
that could cause the actual results, performance or achievements of the Company to be materially different from the future results,
performance or achievements expressed or implied by such forward-looking statements. These forward-looking statements are based on
numerous assumptions regarding the Company’s present and future business strategies and the environment in which the Company will
operate in the future and are not a guarantee of future performance.

Such forward-looking statements speak only as at the date of this presentation, and the Company does not undertake any duty or obligation
to supplement, amend, update or revise any such statements. The Company does not make any representation, warranty or prediction that
the results anticipated by such forward-looking statements will be achieved.

The Company makes no representation whatsoever about the opinion or statements of any analyst or other third party. The Company does

not monitor or control the content of third party opinions or statements and does not endorse or accept any responsibility for the content or
the use of any such opinion or statement.
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